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Kudos 

               Jian Cao, Associate Professor, School of Accounting, with co-authors, Sophie Luo (former Ph.D. 
 student) and Jenny Zhang, have had their paper, “Corporate employment, red flags, and audit 
 effort,”  accepted for publication in the Journal of Accounting and Public Policy. (ABS3) 
 

Lakshman Chandrashekhar, Associate Professor, Department of Management Programs has    

had his article titled, "The Influence of Leadership on Learning and Innovation: Evidence from 

India,” accepted for publication in Asian Business & Management. 

 Joel DiCicco, instructor; Richard Gendler, instructor, both in the School of Accounting, 
 and Uliana Filatova, MBA student, had their paper "Personal Goodwill and the Courts: An 
 Analysis" accepted for publication in the Journal of Private Equity. 

Andrew Gallan, Assistant Professor, and Cheryl Burke Jarvis, Professor and Department Chair, 

both in the Department of Marketing, along with co-author Rakesh Niraj from Case Western 

Reserve University, have had a paper titled “Service Reliability vs. Service Excellence: Which 

Wins When?” accepted for presentation at the 2020 American Marketing Association ServSig 

Conference in Brisbane, Australia.  

Amir Javadinia, Assistant Professor, Department of Marketing, has had his paper titled “The 
Relationship Between a Firm’s Pre-Recall CSR Efforts and Post-Recall Market Performance” 
accepted for presentation at the 2020 American Marketing Association Winter Educator’s  
Conference in San Diego in February. 

Pradeep Korgaonkar, Professor, Department of Marketing, and FAU Ph.D. alumnus, Dr. John 
Gironda, associate professor of Marketing at Nova Southeastern University, have had their 2018 
co-authored article from Electronic Commerce Research and Application titled “iSpy? Tailored 
Versus Invasive Ads and Consumers’ Perceptions of Personalized Advertising” singled out for 
inclusion in the journal’s 20th anniversary special issue titled “New Organizational and Behavioral 
Research in E-commerce.”  

              Tomasz Lenartowicz, Professor, Department of Management, with co-author Ratan Dheer, 
 have had their paper titled, “Effect of Generational Status on Immigrants Intentions to Start 
 New Ventures: The Role of Cognitions,” accepted for publication at the Journal of World 
 Business (ABS4). 
 

Eric Shaw, Emeritus Professor, Department of Marketing, has had a manuscript titled 
“Constructing a Partially Formalized General Theory of the Marketing System: Insights from the 
History of Marketing Thought" accepted for publication in the May 2020 issue of the Journal of 
Historical Research in Marketing. 
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